Business Responsibility Report
¬ĚČƭƑĿƥĿĚƙîŠē/ǊČĺîŠĳĚūîƑēūĲTŠēĿîȳ¬/TȴĺîƙŞîŠēîƥĚēƥĺĚƑĚƐƭĿƑĚŞĚŠƥūĲƙƭċŞĿƙƙĿūŠūĲƭƙĿŠĚƙƙ¤ĚƙƎūŠƙĿċĿŕĿƥǋ¤ĚƎūƑƥ
ȳ¤¤ȴ ĲūƑ ƥĺĚ ǛƑƙƥ ǫǦǦ ŕĿƙƥĚē ĚŠƥĿƥĿĚƙ ƭŠēĚƑ ¤ĚĳƭŕîƥĿūŠ ǩǪȳǨȴȳĲȴ ūĲ ¬/T ȳgĿƙƥĿŠĳ ~ċŕĿĳîƥĿūŠƙ îŠē 'ĿƙČŕūƙƭƑĚ ¤ĚƐƭĿƑĚŞĚŠƥƙȴ
Regulations, 2015. Atul is pleased to present its third BRR for 2018-19 based on the suggested framework provided by SEBI.
Section A: General information
ǦǧȦ ūƑƎūƑîƥĚĿēĚŠƥĿǛČîƥĿūŠŠƭŞċĚƑȠgǯǯǯǯǯHcǧǯǭǫ¡g ǦǦǨǮǫǯ
02. Name: Atul Ltd
ǦǩȦ¤ĚĳĿƙƥĚƑĚēūĲǛČĚîēēƑĚƙƙȠƥƭŕOūƭƙĚȡHT¡îƥĚŕqîƑĳȡĺŞĚēîċîēǩǮǦǦǧǪȡHƭŏîƑîƥȡTŠēĿî
04. Website: www.atul.co.in
05. E-mail address: sec@atul.co.in
06. Financial year reported: 2018-19
07. Sector(s) engaged in (industrial activity code-wise): 201- basic chemicals, 202 - other chemical products
08. Three key products | services manufactured | provided:



Ŀȴ

/ƎūǊǋƑĚƙĿŠƙîŠēĺîƑēĚŠĚƑƙ

ii)

Herbicides

ĿĿĿȴ ¹ĚǊƥĿŕĚēǋĚƙ

09. Number of locations where business activity is undertaken:
i)

International locations: 7*

ii)

National locations: 9

* through subsidiary companies
10. Markets served: national and international
Section B: Financial details
1.

Paid-up capital: ` 29.68 cr

2.

Turnover: ` 3,845 cr

ǩȦ ¡ƑūǛƥîĲƥĚƑƥîǊȠ` 429 cr
4.

Spending on Corporate Social Responsibility: `ǭȦǯǦČƑȳǨɼūĲîǄĚƑîĳĚŠĚƥƎƑūǛƥūĲƥĺĚ ūŞƎîŠǋĲūƑŕîƙƥƥĺƑĚĚǛŠîŠČĿîŕ
years)

ǫȦ ČƥĿǄĿƥĿĚƙĿŠǅĺĿČĺƥĺĚ ūƑƎūƑîƥĚ¬ūČĿîŕ¤ĚƙƎūŠƙĿċĿŕĿƥǋĚǊƎĚŠēĿƥƭƑĚƙĺîǄĚċĚĚŠĿŠČƭƑƑĚēȠƑĚĲĚƑƥūƎîĳĚŠƭŞċĚƑǩǫȦ
Section C: Other details
1.

Number of subsidiary companies: 21

2.

Participation of the subsidiary companies in Business Responsibility (BR) initiatives: all operating subsidiary companies
are participating in the BR initiatives of the Company.

3.

Percentage of participation in BR initiatives by other entities (suppliers | customers) with whom the Company does
business: 30 - 60%.

Section D: BR information
1.

Details of the Director (responsible for BR) and the head of BR
a.

b.





Details of the Director:
Name:
Designation:
DIN:

Mr Bharathy Mohanan
Whole-time Director and President - Utilities and Services
00198716

Details of the head of BR:
Name:
Designation:
E-mail address:
¹ĚŕĚƎĺūŠĚȠ

Mr Deepak Ahuja
Vice President - Human Resources
deepak_ahuja@atul.co.in
ȳɤǯǧǨǬǩǨȴǨǩǦǩǯǮ
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Principles related to BR as per National Voluntary Guidelines
The National Voluntary Guidelines on Economic, Environmental and Social responsibilities of Businesses released by the
Ministry of Corporate Affairs has adopted nine principles related to BRR. These are as follows:

P1 Ethics, transparency and accountability
Businesses will conduct and govern themselves with ethics, transparency and accountability.
P2 Product lifecycle sustainability
Businesses will provide goods and services that are safe and contribute to sustainability throughout their lifecycle.
P3 Well-being of the employees
Businesses will promote the well-being of all employees.
P4 Engagement with the stakeholders
Businesses will respect the interests of and be responsive towards all the stakeholders, especially those who are
disadvantaged, marginalised and vulnerable.
P5 Human rights
Businesses will respect and promote human rights.
P6 Environment
Businesses will respect, protect and make efforts to restore the environment.
P7 Policy advocacy

ƭƙĿŠĚƙƙĚƙȡǅĺĚŠĚŠĳîĳĚēĿŠĿŠǜƭĚŠČĿŠĳƎƭċŕĿČîŠēƑĚĳƭŕîƥūƑǋƎūŕĿČǋȡǅĿŕŕēūƙūĿŠîƑĚƙƎūŠƙĿċŕĚŞîŠŠĚƑȦ
P8 Equitable development
Businesses will support inclusive growth and equitable development.
P9 Value to the customers
Businesses will engage with and provide value to their customers and consumers in a responsible manner.
a.
No.
01.
02.
03.

Details of the compliance (Y: yes, N: no)
Questions
Does the Company have policies for the 9
principles of BR?
Have the policies been formulated in consultation
with the relevant stakeholders?
Do the policies conform to any national |
international standards?

04.

Have the policies been approved by the Board? If
so, has it been signed by the owner | MD | CEO |
appropriate Board of Director?

05.

'ūĚƙƥĺĚ ūŞƎîŠǋĺîǄĚîƙƎĚČĿǛĚē ūŞŞĿƥƥĚĚ
ūĲƥĺĚūîƑēʈ'ĿƑĚČƥūƑƙʈ~ĲǛČĿîŕƙƥūūǄĚƑƙĚĚƥĺĚ
implementation of the policies?

06.
07.

What is the URL to view the policies online?
Have the policies been formally communicated to
îŕŕƑĚŕĚǄîŠƥĿŠƥĚƑŠîŕîŠēĚǊƥĚƑŠîŕƙƥîŒĚĺūŕēĚƑƙȧ

08.

Does the Company have an in-house structure to
implement the policies?
Does the Company have a grievance redressal
mechanism to address grievances of the
stakeholders (related to the policies)?
Has the Company carried out independent audit
| evaluation of the working of the policies by an
ĿŠƥĚƑŠîŕūƑĚǊƥĚƑŠîŕîĳĚŠČǋȧ

09.

10.
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¹ĺĚ ūŞƎîŠǋĺîƙēĚǄĚŕūƎĚēƎūŕĿČĿĚƙĲūƑĿƥƙƙĿĳŠĿǛČîŠƥūƎĚƑîƥĿūŠƙĿŠ
conformance with the international standards (such as ISO 9000, ISO
14000, OHSAS 18000), UNGC guidelines and ILO Principles.
Y
Y
Y
Y
Y
Y
Y
Y
Y
All the policies have been approved by the Board and have been
signed by a Whole-time Director (WtD).
Y
Y
Y
Y
Y
Y
Y
Y
Y
The Company has appointed a WtD to oversee implementation of the
policies.
The policies are not yet made available online.
Y
Y
Y
Y
Y
Y
Y
Y
Y
The policies have been communicated to many relevant internal and
ĚǊƥĚƑŠîŕƙƥîŒĚĺūŕēĚƑƙȦ
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3.

Governance
No.

Questions

Frequency

a.

What is the frequency with which the Board,
Committee of the Board or the CEO assesses the BR
performance?

The WtD assesses the BR performance once a quarter.

b.

Whether BR and Sustainability reports are published BRR report is published annually.
and if so, its frequency and the URL of the published URL: http://www.atul.co.in/sustainability/overview.html
reports?

Section E: Principle-wise performance
Principle 1: Ethics, transparency and accountability
Businesses must conduct and govern themselves with ethics, transparency and accountability.
ǧȦ 'ūĚƙƥĺĚƎūŕĿČǋƑĚŕîƥĿŠĳƥūĚƥĺĿČƙȡċƑĿċĚƑǋîŠēČūƑƑƭƎƥĿūŠČūǄĚƑūŠŕǋƥĺĚ ūŞƎîŠǋūƑēūĚƙĿƥĚǊƥĚŠēƥūƥĺĚHƑūƭƎʈŏūĿŠƥ
ventures | suppliers | contractors | NGOs | others?


¹ĺĚƎūŕĿČǋĚǊƥĚŠēƙƥūƥĺĚHƑūƭƎʈŏūĿŠƥǄĚŠƥƭƑĚƙʈƙƭƎƎŕĿĚƑƙʈČūŠƥƑîČƥūƑƙʈsH~ƙʈūƥĺĚƑƙȦ

2.

How many stakeholders’ complaints have been received in 2018-19 and what percentage was satisfactorily resolved by
the Management?
During 2018-19, no such complaints were received from the stakeholders and there were no outstanding complaints as
on March 31, 2019.

Principle 2: Product lifecycle sustainability
Businesses will provide goods and services that are safe and contribute to sustainability throughout their lifecycle.
1.

2.

List up to three products or services of the Company whose design(s) has (have) incorporated social or environmental
concerns, risks and | or opportunities.
i)

Caustic | Chlorine

ii)

para Cresol

iii)

Sulphur black

Does the Company have procedures in place for sustainable sourcing (including transportation)? If so, what percentage of
inputs was sourced sustainably?
The Company is in the process of institutionalising procedures for sustainable sourcing including transportation. Currently,
ƥĺĚ ūŞƎîŠǋĚǊƎĚČƥƙĿƥƙƙƭƎƎŕĿĚƑƙƥūîċĿēĚċǋT¬~ǯǦǦǧîŠēT¬~ǧǪǦǦǧƙƥîŠēîƑēƙȦ

3.

Has the Company taken any steps to procure goods and services from local and small producers | providers, including
communities surrounding its place of work? If so, what steps have been taken to improve their capacity and capability?
The Company gives preference to local and small producers I providers of goods and services based near its manufacturing
sites. Its managers regularly interact with such producers I providers of goods and services to improve their capacity and
capability, particularly in the areas of manufacturing and fabrication and safety, health and environment.

4.

Does the Company have a mechanism to recycle its products and waste? If so, what percentage of products and waste is
recycled (separately as <5%, 5-10%, >10%) and what are the details thereof?
The Company has in-house facilities to recycle its waste and is continuously striving to minimise them. At present, it
is recycling more than 10% of its waste. Ankleshwar manufacturing site is fully Zero Liquid Discharge (ZLD) and
implementation plans are underway to make many other plants of the Company as ZLD. In addition to the in-house
facilities, it also works with selected companies which are duly authorised by the State Pollution Control Board (SPCB) for
using such waste as their inputs.

Principle 3: Well-being of the employees
Businesses will promote the well-being of all employees.
1.

Number of employees: 2,574 permanent employees as on March 31, 2019

2.

Number of employees on temporary | contractual | casual basis: 3,111 as on March 31, 2019
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3.

Number of permanent women employees: 99 as on March 31, 2019

4.

Number of permanent employees with disabilities: 6 as on March 31, 2019

5.

Recognition of employee association by the Management: the Management has recognised employee associations for
workmen.

6.

Percentage of permanent employees who are members of the recognised employee associations: 100% of workmen
constituting 44% of the permanent employees.

ǭȦ

sƭŞċĚƑ ūĲ ČūŞƎŕîĿŠƥƙ ƑĚŕîƥĿŠĳ ƥū ČĺĿŕē ŕîċūƭƑȡ ĲūƑČĚē ŕîċūƭƑȡ ĿŠǄūŕƭŠƥîƑǋ ŕîċūƭƑȡ ƙĚǊƭîŕ ĺîƑîƙƙŞĚŠƥȡ ēĿƙČƑĿŞĿŠîƥūƑǋ
employment in 2018-19 and pending as on March 31, 2019: Nil

8.

Percentage of employees given safety and skill up-gradation training in 2018-19:
Employee category
Permanent employees
Temporary | contractual | casual employees

Employees imparted safety
training

Employees imparted skill upgradation training

43%

82%

100%

56%

Permanent women employees

67%

72%

Permanent employees with disabilities

75%

75%

Principle 4: Engagement with the Stakeholders
Businesses will respect the interests of and be responsive towards all Stakeholders, especially those who are disadvantaged,
marginalised and vulnerable.
ǧȦ

OîƙƥĺĚ ūŞƎîŠǋŞîƎƎĚēĿƥƙĿŠƥĚƑŠîŕîŠēĚǊƥĚƑŠîŕ¬ƥîŒĚĺūŕēĚƑƙȧ



¹ĺĚ ūŞƎîŠǋĺîƙŞîƎƎĚēĿƥƙĿŠƥĚƑŠîŕîŠēĚǊƥĚƑŠîŕ¬ƥîŒĚĺūŕēĚƑƙȫƥĺĚǋîƑĚČūŞŞƭŠĿƥǋȡČūŠƙƭŞĚƑƙȡČƭƙƥūŞĚƑƙȡĚŞƎŕūǋĚĚƙȡ
Government, lenders, NGOs and the Shareholders.

ǨȦ ~ƭƥūĲƥĺĚîċūǄĚȡĺîƙƥĺĚ ūŞƎîŠǋĿēĚŠƥĿǛĚēƥĺĚēĿƙîēǄîŠƥîĳĚēȡŞîƑĳĿŠîŕĿƙĚēîŠēǄƭŕŠĚƑîċŕĚ¬ƥîŒĚĺūŕēĚƑƙȧ


¹ĺĚ ūŞƎîŠǋĺîƙĿēĚŠƥĿǛĚēƥĺĚƎūūƑȡƥƑĿċîŕƙȡǅūŞĚŠîŠēČĺĿŕēƑĚŠîƙƥĺĚēĿƙîēǄîŠƥîĳĚēȡŞîƑĳĿŠîŕĿƙĚēîŠēǄƭŕŠĚƑîċŕĚ
Stakeholders.

3.

Are there any special initiatives taken by the Company to engage with the disadvantaged, marginalised and vulnerable
Stakeholders?
Stakeholder groups

Program

Initiatives (not exhaustive)*

Poor

ȟ/ŞƎūǅĚƑŞĚŠƥ
ȟOĚîŕƥĺ
ȟTŠĲƑîƙƥƑƭČƥƭƑĚ
ȟ¤ĚŕĿĚĲ

ȟHĚŠĚƑîƥĚēĚŞƎŕūǋŞĚŠƥċǋĺĿƑĿŠĳîƎƎƑĚŠƥĿČĚƙ
ȟ ūŠƙƥƑƭČƥĚēĿŠēĿǄĿēƭîŕĺūƭƙĚĺūŕēƥūĿŕĚƥƙ
ȟ ūŠƙƥƑƭČƥĚēƑūîēƙîŠēĿŠƙƥîŕŕĚēƙƥƑĚĚƥŕĿĳĺƥƙĿŠǄĿŕŕîĳĚƙ
ȟ¡ƑūǄĿēĚēƑĚŕĿĚĲŒĿƥƙƥūǜūūēǄĿČƥĿŞƙĿŠeĚƑîŕî

Tribals

ȟ/ēƭČîƥĿūŠ
ȟ/ŞƎūǅĚƑŞĚŠƥ

ȟ¹ƑîĿŠĚēƥƑĿċîŕǅūŞĚŠîƙƥĚîČĺĚƑƙƥūƥĚîČĺĿŠǄĿŕŕîĳĚƙČĺūūŕƙ
ȟTŞƎîƑƥĚēǄūČîƥĿūŠîŕƙŒĿŕŕƙƥūƥƑĿċîŕǋūƭƥĺ

Women

ȟ/ŞƎūǅĚƑŞĚŠƥ
ȟ/ēƭČîƥĿūŠ

ȟ¹ƑîĿŠĚēǅūŞĚŠĿŠǄūČîƥĿūŠîŕČūƭƑƙĚƙ
ȟ'ĿƙƥƑĿċƭƥĚēċūūŒƙƥūČĺĿŕēƑĚŠĿŠǄĿŕŕîĳĚƙČĺūūŕƙ

Children

ȟTŠĲƑîƙƥƑƭČƥƭƑĚ

ȟ ūŠƙƥƑƭČƥĚēƥūĿŕĚƥċŕūČŒƙĿŠǄĿŕŕîĳĚƙČĺūūŕƙ

*Details of various initiatives undertaken by the Company are given at page numbers 34, 35 and 36.
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Principle 5: Human rights
Businesses will respect and promote human rights.
ǧȦ 'ūĚƙƥĺĚƎūŕĿČǋūĲƥĺĚ ūŞƎîŠǋūŠĺƭŞîŠƑĿĳĺƥƙČūǄĚƑūŠŕǋƥĺĚ ūŞƎîŠǋūƑĚǊƥĚŠēƥūƥĺĚHƑūƭƎʈŏūĿŠƥǄĚŠƥƭƑĚƙʈƙƭƎƎŕĿĚƑƙ
| contractors | NGOs | others?


¹ĺĚƎūŕĿČǋĚǊƥĚŠēƙƥūƥĺĚHƑūƭƎʈŏūĿŠƥǄĚŠƥƭƑĚƙʈƙƭƎƎŕĿĚƑƙʈČūŠƥƑîČƥūƑƙʈsH~ƙʈūƥĺĚƑƙȦ

2.

How many stakeholder complaints have been received in 2018-19 and what percent was satisfactorily resolved by the
Management?
During 2018-19, no complaints were received.

Principle 6: Environment
Businesses will respect, protect and make efforts to restore the environment.
ǧȦ 'ūĚƙ ƥĺĚ ƎūŕĿČǋ ƑĚŕîƥĚē ƥū ĚŠǄĿƑūŠŞĚŠƥ ČūǄĚƑ ūŠŕǋ ƥĺĚ ūŞƎîŠǋ ūƑ ĚǊƥĚŠē ƥū ƥĺĚ HƑūƭƎ ʈ ŏūĿŠƥ ǄĚŠƥƭƑĚƙ ʈ ƙƭƎƎŕĿĚƑƙ ʈ
contractors | NGOs | others?


¹ĺĚƎūŕĿČǋĚǊƥĚŠēƙƥūƥĺĚHƑūƭƎʈŏūĿŠƥǄĚŠƥƭƑĚƙʈƙƭƎƎŕĿĚƑƙʈČūŠƥƑîČƥūƑƙʈsH~ƙʈūƥĺĚƑƙȦ

2.

Does the Company have strategies | initiatives to address global environmental issues such as climate change, global
warming, etc? If so, what is the URL?



¹ĺĚ ūŞƎîŠǋ ĺîƙ ƙƥƑîƥĚĳĿĚƙ T ĿŠĿƥĿîƥĿǄĚƙ ĲūƑ ĚŠĺîŠČĿŠĳ Ŀƥƙ ūǅŠ ƎĚƑĲūƑŞîŠČĚ ȳūǄĚƑ ǅĺĿČĺ Ŀƥ Ŀƙ îċŕĚ ƥū ĚǊĚƑČĿƙĚ ČūŠƥƑūŕȴ
related to issues concerning the environment. There is no URL at present.

3.

Does the Company identify and assess potential environmental risks?



¹ĺĚ ūŞƎîŠǋĿēĚŠƥĿǛĚƙîŠēîƙƙĚƙƙĚƙƎūƥĚŠƥĿîŕĚŠǄĿƑūŠŞĚŠƥîŕƑĿƙŒƙĲūƑĿƥƙĚǊĿƙƥĿŠĳîŠēŠĚǅƎƑūēƭČƥƙȦ

4.

Does the Company have any project related to Clean Development Mechanism? If so, state the details thereof and mention
ǅĺĚƥĺĚƑîŠǋĚŠǄĿƑūŠŞĚŠƥîŕČūŞƎŕĿîŠČĚƑĚƎūƑƥĿƙǛŕĚēȦ



¹ĺĚ ūŞƎîŠǋĿƙîČƥĿǄĚŕǋĚǊƎŕūƑĿŠĳîŠēĚǄîŕƭîƥĿŠĳūƎƎūƑƥƭŠĿƥĿĚƙƑĚŕîƥĚēƥū ŕĚîŠ'ĚǄĚŕūƎŞĚŠƥqĚČĺîŠĿƙŞȦ



¹ĺĚ ūŞƎîŠǋ Ŀƙ îŕƙū ČūŠƥĿŠƭūƭƙŕǋ ĿŞƎƑūǄĿŠĳ Ŀƥƙ ĚŠǄĿƑūŠŞĚŠƥîŕ ƎĚƑĲūƑŞîŠČĚ ĲūƑ Ŀƥƙ ĚǊĿƙƥĿŠĳ ƎƑūēƭČƥƙ îŠē ƭŠēĚƑƥîŒĚƙ
thorough investigation for new products. Compliance needs of CPCB | SPCB are factored in at the designing stage of a
new project.

ǫȦ

OîƙƥĺĚ ūŞƎîŠǋƭŠēĚƑƥîŒĚŠîŠǋūƥĺĚƑĿŠĿƥĿîƥĿǄĚƙūŠČŕĚîŠƥĚČĺŠūŕūĳǋȡĚŠĚƑĳǋĚĲǛČĿĚŠČǋȡƑĚŠĚǅîċŕĚĚŠĚƑĳǋȡĚƥČȧTĲƙūȡ
what is the URL?



¹ĺĚ ūŞƎîŠǋƑĚĳƭŕîƑŕǋƭŠēĚƑƥîŒĚƙŞîŠǋĿŠĿƥĿîƥĿǄĚƙƑĚŕîƥĚēƥūČŕĚîŠƥĚČĺŠūŕūĳǋȡĚŠĚƑĳǋĚĲǛČĿĚŠČǋȡƑĚŠĚǅîċŕĚĚŠĚƑĳǋȡĚƥČ



GūƑĚǊîŞƎŕĚȡĿŠĿƥĿîƥĿǄĚƙūŠĚŠĚƑĳǋČūŠƙĚƑǄîƥĿūŠƙƭČĺîƙƑĚČūǄĚƑǋūĲĺĚîƥĲƑūŞĲƭƑŠîČĚǜƭĚĳîƙȡƑĚČūǄĚƑǋūĲǅîƥĚƑĲƑūŞǜƭĚ
ĳîƙȡ×G'ūŠĺĿĳĺĚƑO¡ČūŞƎƑĚƙƙūƑƙȡĺĿĳĺĚĲǛČĿĚŠČǋŞūƥūƑȡg/'ŕĿĳĺƥĿŠĳȡĚƥČîƑĚĿŞƎŕĚŞĚŠƥĚēȦƥƎƑĚƙĚŠƥȡĿƥēūĚƙŠūƥĺîǄĚ
any URL.

6.

Are the emissions | waste generated by the Company within permissible limits given by CPCB | SPCB for 2018-19?



¹ĺĚĚĲǜƭĚŠƥƙTĚŞĿƙƙĿūŠƙTǅîƙƥĚĳĚŠĚƑîƥĚēċǋƥĺĚŞîŠƭĲîČƥƭƑĿŠĳĲîČĿŕĿƥĿĚƙūĲƥĺĚ ūŞƎîŠǋîƑĚǅĿƥĺĿŠƥĺĚƎĚƑŞĿƙƙĿċŕĚ
limits given by CPCB I SPCB for 2018-19.

7.

Number of show cause | legal notices received from CPCB | SPCB which are pending (not resolved to satisfaction) as of
end of 2018-19.
There were no pending show cause notices as on March 31, 2019.

Principle 7: Policy advocacy
ƭƙĿŠĚƙƙĚƙȡǅĺĚŠĚŠĳîĳĚēĿŠĿŠǜƭĚŠČĿŠĳƎƭċŕĿČîŠēƑĚĳƭŕîƥūƑǋƎūŕĿČǋȡǅĿŕŕēūƙūĿŠîƑĚƙƎūŠƙĿċŕĚŞîŠŠĚƑȦ
1.

Is the Company a member of any trade chamber or association?
The Company is a member of various associations such as:



i)

Alkali Manufacturers Association of India

ĿĿȴ

îƙĿČ ĺĚŞĿČîŕƙȡ ūƙŞĚƥĿČƙîŠē'ǋĚƙ/ǊƎūƑƥ¡ƑūŞūƥĿūŠ ūƭŠČĿŕ

iii)

Crop Care Federation of India
87

Corporate Overview 01-22



Statutory Reports 23-105

Financial Statements 107-250

ǄĿȴ GĚēĚƑîƥĿūŠūĲTŠēĿîŠ/ǊƎūƑƥ~ƑĳîŠĿƙîƥĿūŠƙ
v)

Fragrance and Flavour Association of India

vii) Pesticides Manufacturers and Formulators Association
2.

Has the Company advocated | lobbied through above associations for advancement or improvement of public good? If so,
which are the broad areas?
The Company works with trade associations from time to time for advancement or improvement of public good.

Principle 8: Equitable development
Businesses will support inclusive growth and equitable development.
ǧȦ 'ūĚƙƥĺĚ ūŞƎîŠǋĺîǄĚƙƎĚČĿǛĚēƎƑūĳƑîŞƙʈƎƑūŏĚČƥƙʈĿŠĿƥĿîƥĿǄĚƙĿŠƎƭƑƙƭĿƥūĲƥĺĚƎūŕĿČǋƑĚŕîƥĚēƥūĚƐƭĿƥîċŕĚēĚǄĚŕūƎŞĚŠƥȧ
If so, what are the details thereof?


¹ĺĚ ūŞƎîŠǋ ĺîƙ ƙĿǊ ƎƑūĳƑîŞƙȡ ŠîŞĚŕǋȡ /ēƭČîƥĿūŠȡ /ŞƎūǅĚƑŞĚŠƥȡ OĚîŕƥĺȡ ¤ĚŕĿĚĲȡ TŠĲƑîƙƥƑƭČƥƭƑĚ îŠē ūŠƙĚƑǄîƥĿūŠ ĿŠ
support of inclusive growth and equitable development. Serving the society is embedded in its working since its inception
ȹĲūƑĚǊîŞƎŕĚȡĿƥƙǛƑƙƥƙĿƥĚǅîƙĚƙƥîċŕĿƙĺĚēŠūƥūŠŕǋîƙîĲîČƥūƑǋȡċƭƥîŠĿŠƥĚĳƑîƥĚēƥūǅŠƙĺĿƎȦ¹ĺĚēĚƥîĿŕƙūĲĿŠĿƥĿîƥĿǄĚƙ
undertaken for such programs are given at page numbers 18 and 19.

ǨȦ ƑĚƥĺĚƎƑūĳƑîŞƙʈƎƑūŏĚČƥƙƭŠēĚƑƥîŒĚŠƥĺƑūƭĳĺĿŠȹĺūƭƙĚƥĚîŞƙʈūǅŠĲūƭŠēîƥĿūŠʈĚǊƥĚƑŠîŕsH~ƙʈĳūǄĚƑŠŞĚŠƥƙƥƑƭČƥƭƑĚƙ
| any other organisation?
The Company undertakes projects through Atul Foundation (a trust established by the Company), NGOs and other
selected trusts.
3.

Has the Company done any impact assessment of its initiatives?
Every initiative is monitored and reviewed for its effective implementation, quantitatively and qualitatively.

4.

What is the direct contribution of the Company towards community development in terms of amount (in `) and what are
the details of the projects I initiatives undertaken?
The direct contribution of the Company was ` 790 lakhs (2018-19); details of the projects | initiatives undertaken are
mentioned at page number 36.

5.

Has the Company taken steps to ensure that community development projects | initiatives are successfully adopted by the
community?



ƥƭŕGūƭŠēîƥĿūŠ¹ƑƭƙƥĿēĚŠƥĿǛĚƙîŠēĿŞƎŕĚŞĚŠƥƙƎƑūŏĚČƥƙîŕūŠĳǅĿƥĺƥĺĚċĚŠĚǛČĿîƑĿĚƙƥūĚŠƙƭƑĚƥĺĚĿƑƙƭČČĚƙƙĲƭŕîēūƎƥĿūŠȫ
ĲūƑĚǊîŞƎŕĚȡƥĺĚƎƑūŏĚČƥƥūċƭĿŕēƥūĿŕĚƥƙĿƙċĚĿŠĳĿŞƎŕĚŞĚŠƥĚēǅĿƥĺîČƥĿǄĚƎîƑƥĿČĿƎîƥĿūŠūĲîŕŕƥĺĚċĚŠĚǛČĿîƑĿĚƙȦ

Principle 9: Value to the customers
Businesses will engage with and provide value to their customers and consumers in a responsible manner.
1.

What percentage of customer complaints | consumer cases are pending as on March 31, 2019?
Around 11%.

2.

Does the Company display product information on the product label, over and above what is mandated as per local laws?
The Company proactively displays product information on the label as per applicable national and international laws. Any
additional information required is provided to the customers | consumers.

ǩȦ TƙƥĺĚƑĚîŠǋČîƙĚǛŕĚēċǋîŠǋƙƥîŒĚĺūŕēĚƑîĳîĿŠƙƥƥĺĚ ūŞƎîŠǋƑĚĳîƑēĿŠĳƭŠĲîĿƑƥƑîēĚƎƑîČƥĿČĚƙȡĿƑƑĚƙƎūŠƙĿċŕĚîēǄĚƑƥĿƙĿŠĳ
îŠēʈūƑîŠƥĿȹČūŞƎĚƥĿƥĿǄĚċĚĺîǄĿūƭƑēƭƑĿŠĳƥĺĚŕîƙƥǛǄĚǋĚîƑƙîŠēƎĚŠēĿŠĳîƙūŠqîƑČĺǩǧȡǨǦǧǯȧ


sūČîƙĚƙǅĚƑĚǛŕĚēċǋîŠǋƙƥîŒĚĺūŕēĚƑîĳîĿŠƙƥƥĺĚ ūŞƎîŠǋĲūƑƥĺĚîċūǄĚƑĚîƙūŠƙȦ

4.

Did the Company carry out any consumer survey | satisfaction trends?
The Company undertakes customer satisfaction surveys periodically. The feedback received is compiled and analysed to
take corrective actions.
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